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Introduction

Crafting an engaging narrative for the Place Brand Impact Story Competition demands more
than just storytelling; it requires a clear demonstration of how your place brand has been
pivotal in addressing challenges and fostering change. This guide is designed to help you
articulate a narrative that is not only captivating but also showcases the integral role of your
place brand in the journey of transformation.

Understanding the Place Brand

Before diving into the narrative, it's crucial to define what we mean by "place brand." A place
brand encompasses the essence, identity, and values of a community, city, region, or
country. It is a strategic promise and a reflection of the unique attributes, culture, and spirit of
a place. Your story should clearly articulate how this brand identity was not just a backdrop
but a driving force in your narrative.

1) Introduction to the Place and Challenge (Context & Focus Area)
Judging Criteria: Context, Focus Area (UNSDGs Linked to the Story)

Begin your story by introducing the place and the initial challenges it faced, making sure to
link this to relevant United Nations Sustainable Development Goals (UNSDGs). This
introduction should:

e Provide sensory details to bring the reader into your place's unique atmosphere.

e Outline the specific problem or challenge your community encountered.

e Lay the foundation for the necessity and scope of your initiative, ensuring
comprehensive documentation from inception.

2) The Strategic Approach (Innovation and Strategy)
Judging Criteria: Innovation and Strategy (Originality)
Here, detail the place branding initiative focusing on:

e The uniqueness of your place branding strategy and how it was developed to
address the identified challenges.

e Innovative strategies employed, showcasing originality and strategic alignment with
long-term goals.



e How the place brand informed, influenced, and shaped the strategic response and
any turning points, demonstrating foresight for sustained impact.

3) Community Engagement and Brand Impact (Impact Assessment)
Judging Criteria: Impact Assessment (Effectiveness)
In this section, focus on:

e How the community embodied the place brand in addressing the challenge, with
specific examples of strategies, campaigns, or projects.

e The metrics for success established at the outset and the outcomes of the initiative,
emphasizing both expected and unexpected impacts.

e The story's pivotal moments, highlighting how the place brand played a critical role in
achieving success or learning valuable lessons.

4) Lessons Learned and Future Directions (Scalability and Advice,
Aligned with Place Branding Strategy - Longevity)

Judging Criteria: Scalability and Advice (Transferability), Aligned with Place Branding
Strategy (Longevity)

Conclude your story by:

e Reflecting on the main insights gained and advice for others considering similar place
branding endeavors, focusing on scalability and transferability.

e Discussing the alignment with long-term place branding strategies, sustainability, and
measures taken to ensure the initiative's longevity and ongoing impact.

e Sharing how the initiative has inspired your community and other audiences to drive
positive change, reinforcing the strategic alignment with broader place branding
objectives.

Crafting a Story That Meets Judging Criteria
Ensure your narrative is:

e Compelling and Well-Structured: Engages the reader from start to finish, clearly
aligning with the judging criteria.

e Informative and Insightful: Provides detailed information as required in the entry form,
making it easier for judges to assess your submission.

e Aligned with Judging Criteria: Seamlessly integrates storytelling with the
competition's judging criteria, ensuring a strong basis for case study publication.

Need help writing your place brand impact story?
Contact: editor@placebrandobserver.com



